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12-0 Guide To On-Page Search Engine Optimization  

S1: In this video, we will show you how to improve your On-Page Search Engine 

Optimization. On-Page SEO is the practice of optimizing your website so that it 

will rank higher on the search result pages of search engines. How do we do 

that?  
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S2: Page Titles  

For your website page titles, try to keep it below about 70 characters. 

Not only that, do include one of your target keywords or phrases so it's easier 

for searchers to identify that your results are relevant. 

Also, position keywords towards the front of the title to lower the risk of it 

getting cut off on search engine result pages. 
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S3: Meta Description 

This is the short paragraph of text placed in the HTML of a webpage that 

describes its content. At times Google will show users the contents of the meta 

description tag in the search snippet. Although meta description does not 

impact Google rankings, Google does use click-through-rate (CTR) to determine 

whether your page is a good result. 

 Limit your meta description tag to 320 characters. 

 It should be actionable, in an active voice. 

 It should include a call-to-action.  

 It should match the content. 

This is important. Google detects meta descriptions that trick the 

visitor into clicking into their site, and penalize them accordingly. Not 

matching the meta description will also increase bounce rate. 

 It should contain the focus keyword. 
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If the search keyword matches text in the meta description, Google 

will be more likely to use that meta description and highlight it in the 

search results.  

 The meta description should be unique. A duplicate metadescription 

will make all pages seem the same as all descriptions are equal - 

despite having different titles. Visit Google Search Console > Search 

Appearance> HTML Improvements  or use Screaming Frog SEO Spider 

to check for duplicate meta descriptions 

 You can use Snippet Optimizer to simulate how your title and meta 

description will appear in SERPs. 

 

 

S4: Content 

Using keywords in your content is used by Google as a ranking factor. 

 Use keywords naturally. Focus on what matters to your audience, not 

how many times you can include a keyword or keyword phrase in 

https://www.screamingfrog.co.uk/seo-spider/4/
http://snippetoptimizer.net/
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that content. While it's fine to use keywords in multiple locations on 

your site, don't overdo it or Google will demote your webpages in 

search results.  

 Post longer and more quality content to boost visitor dwell time on 

your website.  

 Engaging images, videos and diagrams can reduce bounce rate and 

increase dwell time - two crucial user interaction ranking factors. 

 

 

S5: Images  

Use original images. Reference source if using an existing one.  

Also, optimise the size of the images – the smaller the size (in bytes) of the 

image the better. Make sure your target keyword is part of your image Alt 

Text. 
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Use descriptive filenames – Don’t just name your image ‘image1145.jpg’ but 

try to use descriptive filenames, for example ‘man-eat-hotdog.jpg’. 

 

 

S6: Use SEO friendly URLs 

Make URLs short and sweet. Not only that, make sure to include target 

keyword in URL.  
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S7: Use Internal Links 

Internal links are hyperlinks on a webpage to another page or resource, on the 

same website or domain. 

Link 2-3 internal links in every post. Alternatively, link 2-5 older posts when you 

publish a new post.  
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S8: Use Outbound Links 

Outbound links are links that are going to direct you to another specific 

webpage or website. This aids Google in figuring out your page’s topic. It also 

shows Google that your page is the center for quality info. 
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S9: Use Social Sharing Buttons 

Social sharing generates more views, and this means more people linking to 

your site. This gives you an indirect ranking boost (Google does not take social 

signals into account when ranking sites) 

 

 



10 
 

S10: Boost Site Speed 

Page loading speed is an SEO ranking signal. You can boost your site speed by 

using a Content Delivery Network, compressing images, and changing to faster 

hosting. You can check your site’s loading speed with GTMetrix.com 

 

 

 

 

https://gtmetrix.com/

